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Top Restaurant Category Ad Spenders
(Among Ad Age’s 100 Leading National Advertisers)

Total ‘08 U.S.
Rank Company Ad Spending Change TV Spending
29 McDonald’s Corp. $1,201 million 4.4% $606.9 million

41 Yum! Brands $960.7 million  -4.3%  $739.1 million
80 Wendy’s/Arby’s $453.4 million 1.9%  $375.9 million
84 Subway $432.0 million 5.4%  $327.4 million

95 Burger King $387.8 million 6.5%  $249.0 million

Source: Advertising Age
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